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Request for Reconsideration after Final Action

The table below presents the data as entered.

Input Field Entered

SERIAL NUMBER 86141184

LAW OFFICE ASSIGNED LAW OFFICE 116

MARK SECTION

MARK http://tmng-al.uspto.gov/resting2/api/img/86141184/large

LITERAL ELEMENT 4479

STANDARD CHARACTERS YES

USPTO-GENERATED IMAGE YES

MARK STATEMENT
The mark consists of standard characters, without claim to any particular font style,
size or color.

GOODS AND/OR SERVICES SECTION (009)(no change)

GOODS AND/OR SERVICES SECTION (011)(no change)

GOODS AND/OR SERVICES SECTION (014)(no change)

GOODS AND/OR SERVICES SECTION (015)(no change)

GOODS AND/OR SERVICES SECTION (016)(no change)

GOODS AND/OR SERVICES SECTION (018)(no change)

GOODS AND/OR SERVICES SECTION (020)(no change)

GOODS AND/OR SERVICES SECTION (021)(no change)

GOODS AND/OR SERVICES SECTION (022)(no change)

GOODS AND/OR SERVICES SECTION (025)(no change)

GOODS AND/OR SERVICES SECTION (035)(current)

INTERNATIONAL CLASS 035

DESCRIPTION

Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related consulting for the Toronto
music industry; providing marketing and promotion of special events; promoting the goods and services of others by providing a website
featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the Toronto music city
initiative; providing a website featuring news, information and links to the websites of others about political issues relating to the Toronto
music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; providing an internet
website featuring news and information in the field of music; association services, namely, the promotion of Toronto as a music tourism
destination internationally and domestically; entertainment marketing services, namely, marketing, promotion and advertising for recording
and performing artists; operating recording studios, live music venues, festivals, concert promoters and managers in the promotion and
development of music, through the promotion of social media channels and interactive media, blogs, contests, links to concert listings,
merchandise sales and publication of e-newsletters

FILING BASIS Section 1(b)

FILING BASIS Section 44(e)

        FOREIGN REGISTRATION NUMBER TMA923,330



       FOREIGN REGISTRATION
       COUNTRY

Canada

       FOREIGN REGISTRATION
       DATE

12/14/2015

       FOREIGN EXPIRATION DATE 12/14/2030

GOODS AND/OR SERVICES SECTION (035)(proposed)

INTERNATIONAL CLASS 035

TRACKED TEXT DESCRIPTION

Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related consulting for the
Toronto music industry; providing marketing and promotion of special events; promoting the goods and services of others by providing a
website featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the Toronto
music city initiative; providing a website featuring news, information and links to the websites of others about political issues relating to the
Toronto music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; providing an
internet website featuring news and information in the field of music; association services, namely, the promotion of Toronto as a music
tourism destination internationally and domestically; entertainment marketing services, namely, marketing, promotion and advertising for
recording and performing artists; talent agency and management services for live music venues and festivals; operating recording studios, live
music venues, festivals, concert promoters and managers in the promotion and development of music, through the promotion of social media
channels and interactive media, blogs, contests, links to concert listings, merchandise sales and publication of e-newsletters; concert promotion
and management for the promotion and development of music, through social media channels and interactive media, blogs, contests, links to
concert listings, merchandise sales and publication of e-newsletters in the field of music

FINAL DESCRIPTION

Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related consulting for the Toronto
music industry; providing marketing and promotion of special events; promoting the goods and services of others by providing a website
featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the Toronto music city
initiative; providing a website featuring news, information and links to the websites of others about political issues relating to the Toronto
music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; association services,
namely, the promotion of Toronto as a music tourism destination internationally and domestically; entertainment marketing services, namely,
marketing, promotion and advertising for recording and performing artists; talent agency and management services for live music venues and
festivals; concert promotion and management for the promotion and development of music, through social media channels and interactive
media, blogs, contests, links to concert listings, merchandise sales and publication of e-newsletters in the field of music

FILING BASIS Section 1(b)

FILING BASIS Section 44(e)

       FOREIGN REGISTRATION NUMBER TMA923,330

       FOREIGN REGISTRATION
       COUNTRY

Canada

       FOREIGN REGISTRATION
       DATE

12/14/2015

       FOREIGN EXPIRATION DATE 12/14/2030

GOODS AND/OR SERVICES SECTION (036)(class deleted)

GOODS AND/OR SERVICES SECTION (038)(class deleted)

GOODS AND/OR SERVICES SECTION (041)(class added)

INTERNATIONAL CLASS 041

DESCRIPTION

Providing an internet website featuring news and information in the field of music; recording studios

FILING BASIS Section 1(b)

FILING BASIS Section 44(e)

        FOREIGN REGISTRATION NUMBER TMA923,330



       FOREIGN REGISTRATION
       COUNTRY

Canada

       FOREIGN REGISTRATION
       DATE

12/14/2015

       FOREIGN REGISTRATION FILE NAME(S)

       ORIGINAL PDF FILE FRN0-98248153137-201834766_._CA_Cert_of_Reg_4479.pdf

       CONVERTED PDF FILE(S)
       (3 pages)

\\TICRS\EXPORT17\IMAGEOUT17\861\411\86141184\xml1\RFR0002.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\861\411\86141184\xml1\RFR0003.JPG

        \\TICRS\EXPORT17\IMAGEOUT17\861\411\86141184\xml1\RFR0004.JPG

ADDITIONAL STATEMENTS SECTION

MISCELLANEOUS STATEMENT

With respect, this should not be a final office action. The March 27, 2014 Office
Action only stated, "Applicant must amend this wording to specify the common
commercial or generic name for the services. If there is no common commercial or
generic name for the services, then applicant must describe the nature of the services
as well as their main purpose, channels of trade, and the intended consumer(s)."
Respectfully, Applicant points out that the Examiner gave no guidance as to the
services description in this Office Action. In addition, Applicant had already
"specif[ied] the common commercial or generic name for the services [and]
describe[d] the nature of the services as well as their main purpose, channels of
trade, and the intended consumer(s)." The Examiner did not clarify his requirements
in any of the subsequent mailings. Applicant added classes 35, 36 and 38 in its
response dated September 25, 2014. The October 15, 2014 suspension stated the
services identification was not acceptable but did not specify why. Therefore
Applicant's initial response, representing Applicant's best efforts in satisfying this
vague standard, should not be refused on a "final" Office Action basis. Instead,
Applicant should be given an opportunity to comply, without having to file an appeal
or a petition to the Commissioner. This is especially so given that accepting the
Examiner's language in some cases is an inaccurate description of Applicant's
services. Nevertheless, to preserve its options, Applicant has filed an appeal.

PAYMENT SECTION

TOTAL FEES DUE
The filing Attorney has elected not to submit a fee payment for the class(es),
believing no fee payment is required under the Trademark Rules of Practice.

SIGNATURE SECTION

DECLARATION SIGNATURE
The filing Attorney has elected not to submit the signed declaration, believing no
supporting declaration is required under the Trademark Rules of Practice.

RESPONSE SIGNATURE /elp/

SIGNATORY'S NAME E Lynn Perry

SIGNATORY'S POSITION Attorney of Record, California State Bar Member

SIGNATORY'S PHONE NUMBER 4155248683

DATE SIGNED 10/05/2016

AUTHORIZED SIGNATORY YES

CONCURRENT APPEAL NOTICE FILED NO

FILING INFORMATION SECTION

SUBMIT DATE Wed Oct 05 20:56:33 EDT 2016

TEAS STAMP

USPTO/RFR-XX.XXX.XXX.XXX-
20161005205633763168-8614
1184-57061c0f1fc713a42ce2

../FRN0-98248153137-201834766_._CA_Cert_of_Reg_4479.pdf
../RFR0002.JPG
../RFR0003.JPG
../RFR0004.JPG


e11ab8a8d71a3391e980661e3
3b7ade8307dcefc983d6a-N/A
-N/A-20161005201834766720
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Request for Reconsideration after Final Action
To the Commissioner for Trademarks:

Application serial no. 86141184 4479(Standard Characters, see http://tmng-al.uspto.gov/resting2/api/img/86141184/large) has been amended as
follows:

CLASSIFICATION AND LISTING OF GOODS/SERVICES
Applicant hereby deletes the following class of goods/services from the application.
Class 036 for Charitable services, namely, raising money for the Toronto music industry

Applicant hereby deletes the following class of goods/services from the application.
Class 038 for Philanthropic services in the area of donations and promotion of charity events; educational projects on behalf of the music industry

Applicant proposes to amend the following class of goods/services in the application:
Current: Class 035 for Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related
consulting for the Toronto music industry; providing marketing and promotion of special events; promoting the goods and services of others by
providing a website featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the
Toronto music city initiative; providing a website featuring news, information and links to the websites of others about political issues relating to
the Toronto music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; providing an
internet website featuring news and information in the field of music; association services, namely, the promotion of Toronto as a music tourism
destination internationally and domestically; entertainment marketing services, namely, marketing, promotion and advertising for recording and
performing artists; operating recording studios, live music venues, festivals, concert promoters and managers in the promotion and development
of music, through the promotion of social media channels and interactive media, blogs, contests, links to concert listings, merchandise sales and
publication of e-newsletters
Original Filing Basis:
Filing Basis: Section 1(b), Intent to Use: For a trademark or service mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to use the mark in commerce on or in connection with the identified goods/services in the application. For a
collective trademark, collective service mark, or collective membership mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with
the identified goods/services/collective membership organization. For a certification mark application: As of the application filing date, the
applicant had a bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by authorized users in
connection with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the
mark is applied, except to advertise or promote recognition of the certification program or of the goods/services that meet the certification
standards of the applicant.

Filing Basis: Section 44(e), Based on Foreign Registration: For all applications: The applicant attaches a copy of [ Canada registration
number TMA923,330 registered 12/14/2015 with a renewal date of __________ and an expiration date of 12/14/2030 ], and translation
thereof, if appropriate. For a trademark or service mark application: As of the application filing date, the applicant had a bona fide intention,
and was entitled, to use the mark in commerce on or in connection with the identified goods/services. For a collective trademark, collective
service mark, or collective membership mark application: As of the application filing date, the applicant had a bona fide intention, and was
entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with the identified
goods/services/collective membership organization. For a certification mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by authorized users on or in connection
with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the mark is
applied, except to advertise or promote recognition of the certification program or of the goods or services that meet the certification standards of
the applicant.

Proposed:
Tracked Text Description: Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related



consulting for the Toronto music industry; providing marketing and promotion of special events; promoting the goods and services of others by
providing a website featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the
Toronto music city initiative; providing a website featuring news, information and links to the websites of others about political issues relating to
the Toronto music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; providing an
internet website featuring news and information in the field of music; association services, namely, the promotion of Toronto as a music tourism
destination internationally and domestically; entertainment marketing services, namely, marketing, promotion and advertising for recording and
performing artists; talent agency and management services for live music venues and festivals; operating recording studios, live music venues,
festivals, concert promoters and managers in the promotion and development of music, through the promotion of social media channels and
interactive media, blogs, contests, links to concert listings, merchandise sales and publication of e-newsletters; concert promotion and
management for the promotion and development of music, through social media channels and interactive media, blogs, contests, links to concert
listings, merchandise sales and publication of e-newsletters in the field of music

Class 035 for Public advocacy to promote awareness of the Toronto music industry; promotion and marketing services and related consulting for
the Toronto music industry; providing marketing and promotion of special events; promoting the goods and services of others by providing a
website featuring campaigns and petitions, reviews, links to the websites of others, and information for those wishing to support the Toronto
music city initiative; providing a website featuring news, information and links to the websites of others about political issues relating to the
Toronto music industry; providing an Internet website portal featuring links to music-related merchandise for retail purposes; association
services, namely, the promotion of Toronto as a music tourism destination internationally and domestically; entertainment marketing services,
namely, marketing, promotion and advertising for recording and performing artists; talent agency and management services for live music venues
and festivals; concert promotion and management for the promotion and development of music, through social media channels and interactive
media, blogs, contests, links to concert listings, merchandise sales and publication of e-newsletters in the field of music
Filing Basis: Section 1(b), Intent to Use: For a trademark or service mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to use the mark in commerce on or in connection with the identified goods/services in the application. For a
collective trademark, collective service mark, or collective membership mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with
the identified goods/services/collective membership organization. For a certification mark application: As of the application filing date, the
applicant had a bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by authorized users in
connection with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the
mark is applied, except to advertise or promote recognition of the certification program or of the goods/services that meet the certification
standards of the applicant.

Filing Basis: Section 44(e), Based on Foreign Registration:For all applications: The applicant attaches a copy of [ Canada registration
number TMA923,330 registered 12/14/2015 with a renewal date of __________ and an expiration date of 12/14/2030 ], and translation
thereof, if appropriate, before the application may proceed to registration. For a trademark or service mark application: As of the application
filing date, the applicant had a bona fide intention, and was entitled, to use the mark in commerce on or in connection with the identified
goods/services. For a collective trademark, collective service mark, or collective membership mark application: As of the application filing
date, the applicant had a bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members
on or in connection with the identified goods/services/collective membership organization. For a certification mark application: As of the
application filing date, the applicant had a bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in
commerce by authorized users on or in connection with the identified goods/services, and the applicant will not engage in the production or
marketing of the goods/services to which the mark is applied, except to advertise or promote recognition of the certification program or of the
goods or services that meet the certification standards of the applicant.

Applicant hereby adds the following class of goods/services to the application: 
New: Class 041 for Providing an internet website featuring news and information in the field of music; recording studios
Filing Basis: Section 1(b), Intent to Use: For a trademark or service mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to use the mark in commerce on or in connection with the identified goods/services in the application. For a
collective trademark, collective service mark, or collective membership mark application: As of the application filing date, the applicant had a
bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by members on or in connection with
the identified goods/services/collective membership organization. For a certification mark application: As of the application filing date, the
applicant had a bona fide intention, and was entitled, to exercise legitimate control over the use of the mark in commerce by authorized users in
connection with the identified goods/services, and the applicant will not engage in the production or marketing of the goods/services to which the
mark is applied, except to advertise or promote recognition of the certification program or of the goods/services that meet the certification
standards of the applicant.

Filing Basis: Section 44(e),Based on Foreign Registration: As of the application filing date, the applicant had a bona fide intention, and was
entitled, to use the mark in commerce on or in connection with the identified goods and /or services, and submits a copy of [ Canada registration
number TMA923,330 registered 12/14/2015 with a renewal date of __________ and an expiration date of __________ ], and translation thereof,
if appropriate. 15 U.S.C. Section 1126(e), as amended.
Original PDF file:
FRN0-98248153137-201834766_._CA_Cert_of_Reg_4479.pdf

../FRN0-98248153137-201834766_._CA_Cert_of_Reg_4479.pdf


Converted PDF file(s) ( 3 pages)
Foreign Registration-1
Foreign Registration-2
Foreign Registration-3

ADDITIONAL STATEMENTS 
Miscellaneous Statement
With respect, this should not be a final office action. The March 27, 2014 Office Action only stated, "Applicant must amend this wording to
specify the common commercial or generic name for the services. If there is no common commercial or generic name for the services, then
applicant must describe the nature of the services as well as their main purpose, channels of trade, and the intended consumer(s)." Respectfully,
Applicant points out that the Examiner gave no guidance as to the services description in this Office Action. In addition, Applicant had already
"specif[ied] the common commercial or generic name for the services [and] describe[d] the nature of the services as well as their main purpose,
channels of trade, and the intended consumer(s)." The Examiner did not clarify his requirements in any of the subsequent mailings. Applicant
added classes 35, 36 and 38 in its response dated September 25, 2014. The October 15, 2014 suspension stated the services identification was not
acceptable but did not specify why. Therefore Applicant's initial response, representing Applicant's best efforts in satisfying this vague standard,
should not be refused on a "final" Office Action basis. Instead, Applicant should be given an opportunity to comply, without having to file an
appeal or a petition to the Commissioner. This is especially so given that accepting the Examiner's language in some cases is an inaccurate
description of Applicant's services. Nevertheless, to preserve its options, Applicant has filed an appeal.

I hereby elect to by-pass any fee edit for an added class(es), because I believe the original fee payment was sufficient. I understand that the
examining attorney could still, upon later review, require a fee payment.
SIGNATURE(S)
Declaration Signature
The filing Attorney has elected not to submit the signed declaration, believing no supporting declaration is required under the Trademark Rules of
Practice.
Request for Reconsideration Signature
Signature: /elp/     Date: 10/05/2016
Signatory's Name: E Lynn Perry
Signatory's Position: Attorney of Record, California State Bar Member

Signatory's Phone Number: 4155248683

The signatory has confirmed that he/she is an attorney who is a member in good standing of the bar of the highest court of a U.S. state, which
includes the District of Columbia, Puerto Rico, and other federal territories and possessions; and he/she is currently the owner's/holder's attorney
or an associate thereof; and to the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian attorney/agent
not currently associated with his/her company/firm previously represented the owner/holder in this matter: (1) the owner/holder has filed or is
concurrently filing a signed revocation of or substitute power of attorney with the USPTO; (2) the USPTO has granted the request of the prior
representative to withdraw; (3) the owner/holder has filed a power of attorney appointing him/her in this matter; or (4) the owner's/holder's
appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing him/her as an associate attorney in this matter.

The applicant is not filing a Notice of Appeal in conjunction with this Request for Reconsideration.

        
Serial Number: 86141184
Internet Transmission Date: Wed Oct 05 20:56:33 EDT 2016
TEAS Stamp: USPTO/RFR-XX.XXX.XXX.XXX-201610052056337
63168-86141184-57061c0f1fc713a42ce2e11ab
8a8d71a3391e980661e33b7ade8307dcefc983d6
a-N/A-N/A-20161005201834766720
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